
travelclick® market alert
United States february 2011

wwwTravelclick.com

01

Knowledge Is Power™ Series

© 2011 Travelclick. All rights reserved. Travelclick is a registered trademark of Travelclick Inc.

Barcelona,
Spain

Chicago,
IL USA

Atlanta,
GA USA

New York,
NY USA

Dubai,
UAE

Houston,
TX USA

Melbourne,
Australia

Shanghai,
China

Tokyo,
Japan

Travelclick Global Offices

London,
England

-20%

0%

20%

40%

60%

80%

100%

Mkt

TC

Ken
tu

ck
y

Kan
sa

s
Iow

a

In
dia

na

Ill
ino

is
Id

ah
o

Haw
aii

Geo
rgi

a

Flo
rid

a

Co
nn

ec
tic

ut

Co
lor

ad
o

Ca
lif

orn
ia

Ar
izo

na

Al
as

ka

-20%

0%

20%

40%

60%

80%

100%

200%

225%

Mkt

TC

Ohio

Nort
h 
Ca

rol
ina

New
 Yo

rk

New
 M

ex
ico

New
 Je

rse
y

New
 H

am
ps

hir
e

Nev
ad

a

Mon
tan

a

Miss
ou

ri

Minn
es

ota

Mich
iga

n

Mas
sa

ch
us

ett
s

Mary
lan

d
Main

e

Lo
uis

ian
a

-20%

0%

20%

40%

60%

80%

100%

120% Mkt

TC

Wyo
ming

Wisc
on

sin

Wes
t V

irg
ini

a

Was
hin

gto
n

Vir
gin

ia

Ve
rm

on
t

Utah
Te

xa
s

Te
nn

es
se

e

So
ut

h 
Ca

rol
ina

Rho
de

 Is
lan

d

Pe
nn

sy
lva

nia

Oreg
on

Okla
ho

ma

RATE GROWTH CONTINUES; REVPAR 
STRENGTHENS

The United States region posted year-over-year (YOY) revenue per 

available room (RevPAR) growth for the fourth month in a row in February 

2011. In YOY measurements, occupancy increased 5.2% to end the 

month at 55.7%. Average daily rate (ADR) increased 2.5% to finish the 

month at US$98.95.  RevPAR for the month increased 7.9% to finish 

at US$55.15.

Even with strengthening overall performance for the US, Travelclick® 

hotels surpassed the market, outperforming by 177% in revenue  

in February.

Overall Market versus Travelclick Hotels, 
Month-to-Date

Overall 	 +7.9% 

Travelclick 	 +21.9%

REVPAR PERFORMANCE HIGHLIGHTS,  
UNITED STATES

Month-to-Date

Top-performing States in Revenue
Travelclick properties outperformed the market in 79% of tracked states 

in February: Alaska, Arizona, California, Florida, Georgia, Hawaii, Idaho, 

Illinois, Indiana, Iowa, Kansas, Louisiana, Massachusetts, Michigan, 

Minnesota, Montana, Nevada, New Hampshire, New Jersey, New Mexico, 

New York, North Carolina, Ohio, Oklahoma, Oregon, Pennsylvania, Rhode 

Island, South Carolina, Texas, Vermont, Virginia, Washington, West 

Virginia, Wisconsin, and Wyoming (Chart 1).  

Top-performing Markets in Revenue
Travelclick properties have outperformed the market in 10 major markets, 

including Anaheim, Chicago, Los Angeles, Miami, New York, Norfolk-

Virginia Beach, Oahu Island, Orlando, San Diego, San Francisco, and 

Washington, DC (Chart 2).

Travelclick Market Travelclick Outperforms Market
Source: iHotelier® Portfolio
Performance 

Source: STR
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TravelCLICK Hotels outperform the market
Chart 1.  US, Top States Revenue Percent Change, Month-to-Date.
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Note: Only states with at least eight Travelclick hotels were used for this analysis.
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MARKET HIGHS AND LOWS, MONTH-TO-DATE

States
Largest Increase:	 Alaska	 14.0% 

Largest Decline:	 Louisiana               	 –3.5% 

Cities
Largest Increase:	 Dallas           	 35.8%  

Largest Decline:	 New Orleans        	 –5.2%

TravelCLICK Hotels outperform the market
Chart 2.  US, Top Cities Revenue Percent Change, Month-to-Date.

Travelclick Market Travelclick Outperforms Market
Source: iHotelier® Portfolio
Performance 

Source: STR
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To learn more about how iHotelier® can help you achieve better results, 

call us or go to www.travelclick.com.
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