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Hotels Increase 2012 Marketing Budgets for Mobile and
Social Campaigns

Increases in Staff and Budgets Show Optimistic Outlook for
Hotel Industry in 2012

NEW YORK - October 11, 2011 — Smartphone usage is rapidly increasing around the world.
Recognizing this growing trend and the opportunity to capture market share among consumers
booking travel via digital devices, global hoteliers are investing more resources into mobile

websites and other marketing initiatives.

According to a recent poll conducted by TravelClick (www.TravelClick.com), the leading

provider of revenue generating solutions for hoteliers across the globe, 50 percent of hotels plan
to put more marketing dollars towards mobile websites and marketing. Overall, 43 percent of
hotels are planning to increase overall marketing budgets for 2012. Of those surveyed, 34
percent expect to keep their marketing budgets the same as 2011, and only 3 percent plan to

decrease their marketing spend.

“According to Nielsen, 40 percent of the Western Europe and 38 percent of the U.S. cell phone
markets are dominated by smartphones. Given these rising numbers, it is essential that
hoteliers optimize their websites for mobile use to increase direct bookings from travelers that
are using their mobile devices to select rooms,” said Jason Ewell, Senior Vice President, E-

Commerce, TravelClick.
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The poll, which was conducted during a webinar titled: “2011 Second Quarter Global Hotel
Industry Update,” also showed that almost all the attendees polled (95.3 percent) plan to either
increase their workforce (50 percent) or keep their workforce the same (45.3 percent). Of the
respondents planning to increase their workforce, 30 percent plan to hire staff specifically for

social media.

“Not only are hoteliers increasing budgets for mobile websites and marketing, but they are also
increasing staff in areas such as social media. Hoteliers are recognizing how important mobile
and social media are to guests, and they have begun to put more resources towards creating
and maintaining these channels through staff additions and marketing increases,” continued

Ewell.
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About TravelClick, Inc.

TravelClick (www.TravelClick.com) is the leading provider of revenue generating solutions for

hoteliers across the globe. TravelClick offers hotels world-class reservation solutions, business
intelligence products and comprehensive media and marketing solutions to help hotels grow
their business. With local experts around the globe, we help more than 30,000 hotel clients in
over 140 countries drive profitable room reservations through better revenue

management decisions, proven reservation technology and innovative marketing. Since 1999,
TravelClick has helped hotels leverage the web to effectively navigate the complex global
distribution landscape. TravelClick has offices in New York, Atlanta, Chicago, Barcelona,
London, Dubai, Houston, Melbourne, Shanghai, Singapore and Tokyo. Follow us on

www.twitter.com/TravelClick and www.facebook.com/TravelClick.
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