PAY-PER-CLICK MARKETING (PPC)
CASE STUDY MARKETING RESULTS

ASIA PACIFIC PPC

In the first 6 months of 2009, Pay per click advertising drives over $3,700,000 (USD) of
incremental revenue for TravelCLICK’s Asia Pacific hotel customers.
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“In the first six months of Pay per click advertising (PPC) on Search Engines is one of the most effective

2009, PPC has methods to drive incremental revenue and reduce hotel’s overall cost of
driven over $3,700,000 sale.

in incremental revenue
for our Asia Pacific hotel
customers.”

TravelCLICK transformed the business of a selection of hotels throughout the
99 Asia Pacific region by driving significant incremental revenue direct to the hotel’s

Jerome Wise own website in an extremely cost effective manner.
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Chicago, Dubai, Houston, Phoenix,
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