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ROTANA HOTELS SEO

TravelCLICK has successfully worked with Rotana hotels in the Middle East to increase Search
Engine performance and optimization across a fine portfolio of 67 international properties
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THE TRAVELCLICK SOLUTION

Our in-depth knowedge of |  TravelCLICK’s Search Engine Optimization team was able to increase the

the hotel space f'i”d proven Search Engine exposure, rankings and traffic for the whole portfolio of Rotana
SEO best practices makes hotels despite not being involved in the initial website build.

TravelCLICK a natural
partner for SEO and hotel

TravelCLICK's expert hotel optimization team worked hard to research and
produce a strategy and implementation plan which would return optimal benefits
for the client in terms of targetted traffic and Search Engine rankings. The
TravelCLICK team then guided the Rotana website developers step by step

Vi through the implementation of SEO changes and tracking set-up.

website development

- Jerome Wise

velCLICK - Vice President eCommerce
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